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Sponsorship Proposal

You don't want to miss out.

B Thursday 15 October 2026 @ 07:30-17:30 @ Chandaria Centre for Performing Arts, University of Nairobi



THE STRATEGIC CASE

The money exists.

The problem is the meeting.

Kenya has 7.4 million MSMEs carrying 85% of the national workforce.
The capital they need, the buyers they need and the research they need
already exist inside this country. What has never existed is the room

where those groups meet on the same day, on purpose, with somebody

making the introductions.

Every corporate that sells to, lends to, supplies or recruits from Kenyan
enterprise faces the same structural problem: the audience is
enormous, fragmented and expensive to reach one business at a time.

This summit collapses that cost into a single day.

We do not sell you a headcount. We sell you the composition of the

@ Enterprise

room — because in this market, a handful of named decision-makers is

worth more than a hall full of anonymous seats.

7.4M

MSMEs in Kenya

THE RETURN
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Six things a partnership converts into.

Capital

MSMEs in Nairobi County

15 OCT

Markets

Academia

40%

of national GDP from Nairobi
MSMEs

Sophisticated partners discount brand visibility heavily, and they are right to. Logo placement is table stakes. What a partnership here

actually commands is listed below.

01 / DEAL FLOW
Qualified deal flow

Two protected hours from 14:30 given
to nothing but deal-making, pitching
and exhibition. Your team works a floor
of screened enterprises instead of
chasing them one at a time for a
quarter.

02 / AUTHORITY
Category ownership

Chairing a track positions your brand
as the institution that convenes the
conversation in its category — a
position a competitor cannot buy back
once it is taken.

03 / ACCESS
Policy proximity

Principal Secretaries, a County
Executive and the leadership of
national institutions, in one venue, for
one day. Access at this level is not
normally purchasable at any price.

04 / PIPELINE

Research and talent

Thirteen universities seeking live
commercial problems. Partners leave
with named research teams and
graduate pipelines, not an MOU that
produces nothing.

05 / EVIDENCE

Documented attribution

Every partner is named in the
published post-summit report. Your
board sees what the day produced, in
writing, with your name against it.

06 / REACH

Screened audience reach

Profile across | Choose Life — Africa
platforms reaching 10,000+, built over
two decades of enterprise and youth
programming — not a rented list.




THE PARTNERSHIPS

What scales, and where.

Four levels. The difference between them is not how large your logo is — it is how much of the agenda you own. Each tier inherits

everything to its left.

WHAT IT COMMANDS

Delegate passes on the deal
floor

Logo on the website and
delegate pack

Your materials in every
delegate bag

Named in the published post-
summit report

Panel or speaking slot

Exhibition booth

Logo on the printed
programme

Your name on one of the six
tracks

Chair or co-chair that track's
sessions

Named alongside the summit
on all materials

Opening address from your
leadership

Logo on stage, on badges and
in the pack

Profile across ICL platforms,
10,000+ reach

Availability

TIER 01 - BRONZE

Associate
Partner
KES

125,000

Your brand in the delegate's
hands and on the permanent
record of the day.

2

Open

TIER 02 - SILVER

Platform
Partner
KES
250,000

Stop attending the
conversation. Speak in it —
with a floor position to
convert what you say.

Open

TIER 03 -
Track
Partner
KES
500,000

GOLD

Own an entire strand of the
national conversation, and
chair the room where it
happens.

6 — one per track

TIER 04 -

Convening
Partner
KES

1,000,000

PLATINUM

Your name beside the
summit's. Sole tenancy of the
most senior platform in
Kenyan enterprise this year.

Premium

1 only



SIGNATURE OPPORTUNITIES

Two moments the whole room stops for.

Neither is included in the tiers above. Both are available to a single partner, by application, and both are negotiated directly with the
convener.

16:00 - THE PEAK OF THE DAY

The Africa SME Award 2026

The winners are announced from the stage in front of the entire
summit, at the emotional high point of the programme. Naming
rights place a partner's brand permanently against Kenyan
enterprise achievement — the most photographed, most reported

10:30 - THE PLATFORM LAUNCH

The Jiinue Business Accelerator

Kenya's new enterprise assessment and investor-matching platform
launches from this stage, introduced by the Principal Secretary for
Science, Research & Innovation. Association with the launch
positions a partner at the origin of national infrastructure, not merely

moment of the day. at an event.

THE DECISION

Six tracks. One summiit.
One name besideit.

Track Partnership is capped at six, because there are six tracks.
Convening Partnership is capped at one, because there is one summit.
These are not manufactured scarcities — they are the arithmetic of the
programme, and once a category is taken it is taken for the year.

Materials go to print shortly. A partner confirmed by Wednesday 1 October
appears in the printed programme, on the delegate badges and across the

remaining campaign. A partner confirmed after that appears on the day, and

only on the day.

STEP ONE STEP TWO STEP THREE

Reply naming the tier and, for Track
Partnership, your preferred track.

We issue the partnership agreement and
invoice within 48 hours.

Your brand enters the campaign immediately
— not on 15 October.

PARTNERSHIPS CONVENER SUMMIT
lan Muiga Eng. Mike Mutungi
Founder & CEO, | Choose Life — Africa

africasmesummit.com
ian.wangari@ichooselife.or.ke 15 October 2026 - University of Nairobi

0717 605 151

Africa SME Summit 2026 - Convened by | Choose Life — Africa - Chandaria Centre for Performing Arts, University of Nairobi.
Programme as confirmed at 18 September 2026. Partnership entitlements are subject to the signed partnership agreement.



